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By Christina Gmyr

RECENT RESEARCH* SHOWS THAT SEO PRODUCES A HIGHER ROI THAN 
PAID ADVERTISING FOR MOST BUSINESSES, YET VERY LITTLE BUDGET 
GETS ALLOCATED TO IT. OPPORTUNITY? ABSOLUTELY.

*According to a recent study of 208 companies that 
generate over a million dollars in revenue.



18SEO Provides 18x 

Higher ROI (than 

social media)

Recent research of 208 companies that 

generate over a million bucks in revenue 

found that SEO was more effective than 

Google ads, Facebook ads, Social Media 

and other marketing channels. 

 

SEO produces approximately 655% ROI on 

marketing spend, whereas Facebook ads 

produces around 300%. Compared to 

organic social media at 35%, SEO 

results in over 18 times higher 

return on marketing spend.
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. . . so SEO 

produces the best 

returns –

assuming your site is optimized for conversions 
and you have conversion tracking setup 

properly. SEO is very effective because you 

can focus on increasing traffic from the 

right keywords that are causing sales. 

 

The only problem with SEO is that it is a long- 
term play and you won't see results instantly.
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Now, why are you 

spending all of your 

budget on paid ads?

Ad costs are constantly on the rise (and wishful 

thinking won't bring them back down). 

 

Plus, users prefer to click on organic listings over 
ads (only 2.6% of searches result in a paid ad click). 

 

Should you stop all paid ad campaigns? 

 

No. They are still easier to scale and convert, plus 

you'll see a quicker ROI, which can be reassuring. 

 

But you should be maxing out your SEO spend 

because it produces the best return.
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10 SEO  

TIPS FOR 

2019

18x

SEO RESULTS IN

HIGHER RETURN 

ON INVESTMENT

THAN ORGANIC SOCIAL 

MEDIA EFFORTS.

Search engine optimization changes were a whirlwind in 2018. 

We realized how important voice search became, algorithms changed 

(and so did our strategies), and new trends emerged. 

 

What we knew to be tried and true ways to attract more inbound traffic are 

now defunct, and may not get us the results we need. But SEO is still an 

online marketing powerhouse and as much as we pay attention to PPC 

and social media, we shouldn't ignore SEO’s impact on our businesses. 

 

This 10-step guide will show you exactly what you need to know 

to leverage SEO in 2019 to generate more leads, sales and ROI. 

2.6%

CLICKS ON GOOGLE 

SEARCHES THAT 

GO TO PAID 

LISTINGS: ONLY



1 - Prioritize Page 

Speed for 2019 SEO

This should go without saying, but page speed makes or breaks your 

search engine optimization strategy. 

 

You could perform great keyword research and fill your website with 

useful content that readers would love, but if your site is slow – your 

leads won’t even see it. 

 

Page speed also matters for conversion, not just SEO. Visitors’ attention 

spans are becoming shorter and shorter (today they average around 

3secs), and the impact of page loading time on conversion is clear:
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. . . so, what can 

you do to improve 

your site speed?

Start by analyzing your current page speed with 

Google PageSpeed Insights. 

 

Google also has a list of recommendations for 

improving your page speed, such as compressing 

images and files, removing JavaScript where 

necessary, and other technical tips for 

improving your SERP. 
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2 - Improve Your 

Brand Mentions

You’re probably aware of the importance of backlinks in order to 

create a better reputation for your site with Google, and improve 

your search engine ranking. 

 

However, Google has recently started monitoring linkless mentions. 

 

What does this mean? 

 

It means that Google is using context and sentiment to learn more 

about content available online. It uses the same approach to learn 

more about your business, and its value to searchers. 

 

Just like with keywords, Google no longer needs people to link to 

your site in order to recognize it as a brand. Brand mentions are 

enough so even if you’re not getting backlinks, Google is still 

learning about you. Its algorithms analyze sentiment about your 

brand to see what context your business is being mentioned in. 

 

This is primarily so Google can recognize frauds from legitimate 

online merchants. In general, Google’s goal is to provide their 

searchers with the best, most accurate resources so it’s not 

surprising that it’s constantly tweaking algorithms. 
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. . . so, how can 

you improve 

brand mentions?

Start by monitoring them with tools like Awario. And once you’ve 

found conversation going on about your brand, join in. 

 
Increase the number of brand mentions for your business with: 
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Start by monitoring them with tools like Awario. And once 

you’ve found conversation going on about your brand, join in.  

Increase the number of brand mentions for your business with: 

Reviews (encourage reviews and respond to negative reviews) 

Social media (engage in social listening, provide customer 

support and encourage customers to post on social media 

about you by integrating user-generated content into your 

social media strategy) 

Influencers with strong domain authority  
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3 - Improve the 

Mobile Version of 

Your Site

The percentage of website visits from mobile devices in 2017 rose 

to 57%, and that number is only set to grow. It’s not surprising 

then to learn that Google’s rolling out mobile-first indexing. 

 

What does this mean? 

 

This means that Google’s bots will no longer crawl your site’s 

desktop version first. Instead, Google will first use your 

mobile content for indexing and ranking.  
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. . . so, what can you 

do to improve mobile- 

first indexing?

The problem occurs because there’s a difference between indexed links 

when desktop sites are indexed first, and when mobile sites are indexed 

first. This means you could be losing out on valuable content. 
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Make sure your site’s mobile version is as great as your desktop version. 
 

Test user experience with tools like Website Auditor, and use Google’s 

mobile friendly test to see what you can do to improve your site 

for SEO success in 2019. 
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4 - Optimize for 

Voice Search

Voice search is growing in popularity (over 20% of searches are now 

voice) but it’s still an unexplored market, which means that you 

should pay attention to Google’s rules on voice SEO. 

 

It could be a great way of gaining competitive advantage 

over other businesses. 

 

The key features of voice search that will change SEO in 2019 are: 
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Natural language processing and contextual meaning 

Local content 

Accurate marking of content for bots 

Mobile first 

Straightforward content  
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. . . so, to get more 

leads with voice 

search you should:
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The main emphasis on voice SEO is on direct and useful content and 

using these tactics will help you get better placement in SERPs.  

HTTPS://GUMEAR.CO
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Claim and optimize your Google My Business listing. Use it to 

communicate with customers and update the information frequently. 

Use structured data markups to define information. Show bots that yes, 

this address is your business’ address.  

Improve your mobile site versions, make them responsive and fast. 

Adapt content to short attention spans.  
Answer your leads’ questions directly. Use tools like Answer The Public.  
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5 - Get Your Business 

in Featured Snippets

Featured snippets are the ask boxes, local packs, “people also ask” 

boxes, and other content that’s featured on search engine pages.  

In 2019, your main goal should be getting your business into that “elite” 

placement as it improves your visibility and sends more organic leads 

your way (as is visible from the HubSpot traffic graph above). 
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. . . so, if you want to 

snag featured 

snippets, you can:
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1 - Post and answer questions directly on your website.  
 

For example, if the frequent question your leads have is: “How can I 

improve SEO?” you want to post that exact question on your page, 

and write the answer below. This makes it even clearer that you’re 

directly responding to questions.  

 

2 - Define the answers with structured data. 
 

You can make it clear to your audience that you’re responding to their 

question, but mark it with Schema markup to make the same thing 

clear to Google bots.  

 

3 - Target long-tail keywords and complex questions. 
 

If you’re only starting with SEO, it’s a good idea to start with long-tail 

keywords and complex questions that very few other sites are trying 

to answer.  

 

This’ll give you better reputation with Google, and make it easier to 

get the featured snippets placements for more popular terms later on.  

 

https://www.gumear.co/


6 - Improve 

User Experience

Machine learning is the highlight of 2018, and Google’s been using that 

tech under the name RankBrain for quite a while. 

 

What it actually does is monitor how users interact with your content. Do 

they click through on your links on SERPS? Do they bounce (leave the 

site) in a few seconds? How long does it take for your site to load? 

 

The main two factors are formally called Dwell Time and 
Click-Through Rate.  
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As you can see, the time users spend on your site definitely 

impacts your site’s organic search rankings. 
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. . . to improve 

dwell time & CTR 

you should:
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To improve dwell time (the time users spend on your site), focus 

on providing them with great user experience (fast loading, 

interesting content, disruption-free environment). 

 

To improve CTR (click-through rate), make sure that your 

metadata is interesting and that images and points are marked 

with accurate markups. 

  

Because a listing showing images of chocolate cakes when your 

leads google “how to make a chocolate cake” is always going to 

be more interesting than plain text! 
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7 - Create In-depth 

Content 

Google wants to provide searchers with in-depth results. Let’s say your 

lead clicks on your article about natural healthcare remedies for cold. 

 

Can they find natural healthcare remedies for the flu, or pneumonia? 

 

Topics matter, and Google adjusted their algorithms to fit that. 

Searchers want related results, and they want all the 

necessary information as soon as possible. 

 

The best way to leverage SEO in 2019 to get more leads and sales 
is to become an absolute resource on a topic. 
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The correlation of Google position and topic coverage, 
showing that one-stop shopping is a big ranking factor. 
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. . . create in-depth 

content that works by:
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Now, you can’t and shouldn’t write 10,000-word articles that’ll take you weeks 

to complete (and readers may just give up), but here’s what you can do: 

 

Create pillar pages. 
 

Pillar pages are pages covering all aspects of a topic on a single page. Let’s say 

you’re selling and writing about natural healthcare remedies. On a pillar page, 

you’d write a few lines about chapters such as: 

What are natural healthcare remedies? 

Who can use natural healthcare remedies? 

Cold and flu remedies 

Emergency remedies 

Women’s health remedies 

The goal is to write a few sentences about each heading, and link to a more 

thorough article. And from that thorough article, you can link to the natural 

healthcare remedies pillar page. 

 

Don’t forget to add LSI (related) keywords, as well. 

 

This helps Google understand that you’re providing in-depth content, 

and gives its algorithms a broader scope of your site’s coverage. 
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8 - Use Video to 

Improve SEO 

Video’s an absolute hit today, with predictions of video 

making up 80% of all online traffic by 2021. People want 

to see more of it, too (at least 43%, according to HubSpot). 

 

When it comes to searches, consumers skip Google 

altogether in certain cases and go straight to YouTube. 

Additionally, 55% of Google search results 

contain at least one video. 

 

This means that when you’re thinking about search engine 

optimization, you shouldn’t just be thinking about Google, 

but about YouTube and video content, as well. 
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. . . how to  

create videos 

to boost SEO?
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If you’ve got limited resources and no time to film videos, 

what can you do to improve your SEO? 

 
You can use free video creators with stock videos and 

photos like Lumen5, post your videos to YouTube, and 

embed your videos into your website pages. 

 

Lumen5 also offers the option of turning your articles into 

videos automatically, so it means you don’t even 

have to spend a lot of time looking for photos. 

 

When it comes to videos, pay attention to keywords in the 

descriptions and always embed your videos into your 

website content for a brand ranking boost.  
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9 - Keep Working 

on Quality 

Backlinks 

Links are still the backbone of Google’s ranking strategy and 

just because they’ve started tracking brand mentions does 

not mean you should skip links altogether. 

 

Instead, keep Google’s goal in mind: reputation and usefulness. 

 

Work on getting links from sites with strong domain 
authority (across a variety of DA's) and getting 
more shares for your content. 
 

Black-hat SEO techniques that rely on getting low-quality 

backlinks can, and will, hurt your site’s SEO.  
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. . . to get quality 

backlinks in 2019 

you can:
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Target sites with high domain authority                                    

(check with Website Authority Checker)

Reach out to influencers 
Create shareable content and promote it not only                        

with SEO, but with social media and advertising 

Guest post on relevant sites 

Earned PR (local media outlets, HARO or SourceBottle for 

getting in touch with journalists & sites looking for sources) 

Use the Skyscraping technique   

Create infographics featuring industry experts,                          
 & allow them to embed your infographic on their site.

Utilize Pinterest aggressively.                                                              
(It's a search engine NOT a social media platform!)
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10 - Understand 

the User Intent

To really succeed at SEO in 2019, you need to understand 

why your leads are searching for what they’re searching for. 

 

Or, to put it more simply: you need to get into 

your potential customers’ heads.  
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. . . how can 

you leverage user 

intent for SEO?
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1. Optimize your previous content for user intent 
(e.g. adding your location and related terms). 

 

2. By using Latent Semantic Indexing keywords. 
 

Google’s strongly pushing for SEO to be more about NLP (natural 

language processing) and contextual understanding to predict 

the user intent and be able to serve better results. 

 

So put yourself into the shoes of your leads, and show 

Google that you’re the one-stop authority.  
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05Five Common 

SEO Mistakes that 

are Costing You 

Money

Finally, if you want to leverage SEO in 2019 to get more 

leads and sales, avoid making the following mistakes:

2019 is going to be a thrilling year, so make sure you’re 

focusing on giving both Google and your leads what 

they really want: value.  

Low-quality backlinks  

Keyword stuffing 

Targeting exact-match search queries 

Exact-match domain names 

Content written for robots, not people 
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MORE 
LEADS, 
SALES, 
+ ROI . . .

ARE YOU READY FOR

RANK MY VIDEO IN 72-HOURS

. . . in 2019?

Contact us today and mention this e-book for an exclusive teaser offer 
so you can get your feet wet and see results in 72-hours. 
 
We'll get one of your videos ranking high on Google (usually 1st page) for 
just  $147 USD (normally $497), if you sign up by JAN 31st:

HTTPS://GUMEAR.CO HELLO@GUMEAR.CO CHRISTINA.GMYR@GMAIL.COM

Due to the detailed analysis and legwork required to see 
results, spots are extremely limited, so reserve yours today. 

https://www.gumear.co/contact
https://www.gumear.co/


References:

1 - https://neilpatel.com/blog/marketing-wrong/ 

2 - https://moz.com/blog/state-of-searcher-behavior-revealed 

3 - https://www.link-assistant.com/news/mobile-page-speed-research-part2.html 

4 - https://conversionxl.com/blog/testing-tools-site-speed/ 

5 - https://developers.google.com/speed/pagespeed/insights/ 

6 - https://developers.google.com/speed/docs/insights/rules 

7 - https://www.stonetemple.com/does-google-use-online-brand-mentions-for-search-ranking-eric-enge-with-gary-illyes-at- 

pubcon-2017/ 

8 - https://www.icwsm.org/papers/paper26.html 

9 - https://awario.com/ 

10 - https://awario.com/blog/use-social-media-monitoring-perfect-customer-service/ 

11 - https://blog.monitorbacklinks.com/seo/influencer-seo/ 

12 - https://www.stonetemple.com/mobile-vs-desktop-usage-study/ 

13 - https://developers.google.com/search/mobile-sites/mobile-first-indexing 

14 - https://d1avok0lzls2w.cloudfront.net/uploads/blog/link-count-difference-52403.jpg 

15 - https://www.link-assistant.com/website-auditor/ 

16 - https://search.google.com/search-console/mobile-friendly 

17 - http://searchengineland.com/google-reveals-20-percent-queries-voice-queries-249917 

18 - https://moz.com/blog/how-to-optimize-your-google-my-business-listing 

19 - https://neilpatel.com/blog/get-started-using-schema/ 

20 - https://neilpatel.com/blog/how-to-create-mobile-friendly-content/ 

21 - https://answerthepublic.com/ 

22 - https://www.99signals.com/featured-snippets/ 

23 - https://neilpatel.com/blog/get-started-using-schema/ 

24 - https://www.seroundtable.com/google-brain-click-data-for-rankings-24441.html 

25 - https://d2v4zi8pl64nxt.cloudfront.net/do-website-engagement-rates-impact-rankings/5755ada1a32036.66371547.jpg 

26 - https://www.brafton.com/blog/strategy/we-have-just-revealed-content-depth-as-a-google-ranking-factor/ 

27 - https://cdn-backlinko.pressidium.com/wp-content/uploads/2017/10/3_2_content-topic-authority.png 

28 - https://blog.hubspot.com/marketing/pillar-page-examples 

29 - https://lsigraph.com/ 

30 - https://techcrunch.com/2017/06/08/cisco-ip-traffic-shoots-up-to-3-zettabytes-by-2021-video-will-be-80-of-it/ 

31 - https://blog.hubspot.com/news-trends/the-future-of-content-marketing 

32 - http://tubularinsights.com/youtube-google-search-results/ 

33 - http://lumen5.com 

34 - https://www.searchenginejournal.com/links-organic-search-rankings/226139/ 

35 - http://www.seoreviewtools.com/website-authority-checker/ 

36 - https://backlinko.com/skyscraper-technique 

37 - https://seopressor.com/blog/evolution-of-search/ 

38 - https://seopressor.com/wp-content/uploads/2018/11/buyer.png 

39 - https://lsigraph.com/ 

 

 

 

 

 

 

SEO IN 2019 - REPORT

HTTPS://GUMEAR.CO

https://www.gumear.co/

